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DATA SPECIALIST
TOMORROWS ARE MADE HERE

Since 1969, the Jewish General Hospital (JGH) Foundation has been a vital source of support
for the JGH — one of Quebec’s top hospitals — to enhance its extraordinary patient care, further
scientific discovery, and transform healthcare delivery through innovation. We partner with
inspired community members to implement a wide variety of fundraising initiatives to achieve
these ambitious goals.

We are a vibrant team of professionals and an organization committed to empowering you to
take on a pivotal role in this vital ecosystem. Together, we continue to enable awe-inspiring
medical breakthroughs and drive the Jewish General Hospital forward, for the betterment of all
Quebecers and beyond. Join us!

THE OPPORTUNITY

The Data Specialist plays a central role in modernizing and optimizing the Foundation's
practices and decision-making. Working with the Data Strategy and Analytics Department, this
person conducts in-depth analysis of the CRM (Blackbaud), structures and enriches data,
develops advanced dashboards (Power Bl), and actively contributes to the continuous
improvement of internal processes.

You will be part of a team that doesn't just follow trends or imitate others, but rather seeks to
raise standards and stay at the forefront of best practices.

The goal: to transform philanthropic data into clear, reliable, and strategic levers for fundraising
and donor relations in order to support research and provide top-quality care to hospital
patients.

DUTIES AND RESPONSIBILITIES

1. Analysis and creation of advanced dashboards

o Design, develop, and maintain Power Bl dashboards tailored to the needs of the teams
(annual fundraising, major donations, retention, segmentation, events, finances, etc.).

o Master DAX and relational models to build advanced indicators.

¢ Ensure the performance, reliability, and ongoing maintenance of data models.
Design clear visualizations that enable rapid decision-making by management and field
teams.

2. Analysis, understanding, and optimization of Blackbaud CRM



e Analyze the data structure in RENXT/Database View (constituents, donations,
campaigns, opportunities, actions, events, etc.).
Identify inconsistencies, duplicates, quality discrepancies, or suboptimal data logic.

e Collaborate with internal teams to understand operational flows (donors, events, major
gifts, marketing).

e Propose and implement improvements in modeling, coding, and governance
(nomenclature, taxonomy, validation).

e Participate in the management of users, roles, and external data integration processes.

3. Data extraction and management

e Develop complex queries from exports, Blackbaud API, data warehouse, and external
sources (SharePoint, files, partner platforms).

¢ Document data models, pipelines, and transformations.

e Participate in the automation of data flows (Power Automate, Power Apps, scripts,
Blackbaud connectors).
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. Analytical support for internal teams

Provide ad hoc analyses to inform decisions by senior management, finance, annual
fundraising, major gifts, communications, etc.

Explain indicators in a simple and accessible way.

Train internal users in the use of dashboards and data tools.

5. Governance, data quality, and best practices

Implement and enforce data quality rules (standards, validation, nomenclature, regular
checks).

Document data cleaning, auditing, and management practices.

Collaborate in the development of a data-driven culture within the organization.

Techniques

e Very good knowledge of a philanthropic CRM (Blackbaud a major asset) or any mature

software package (Salesforce, Dynamics 365, etc.).

Proficiency in Power Bl (modeling, DAX, optimization, CI/CD a plus).

Strong SQL or M (Power Query) skills.

Detailed understanding of relational data structures.

Knowledge of integration (API, Power Automate connectors, ETL).

Knowledge of big data processing and the fundamentals of artificial intelligence or data

mining.

e Ability to quickly learn the logic of philanthropic systems (campaigns, funds, receipts,
events, major gift pipeline).

Analytical
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Excellent ability to understand, dissect, and optimize complex data models.
Ability to transform large data sets into clear, intelligible, and directly actionable
information.

Methodical, rigorous, and continuous improvement-oriented approach.

Interpersonal

Ability to explain technical concepts to a non-technical audience.
Collaboration: ability to work closely with multiple departments.
Independence, curiosity, attention to detail.

DESIRED PROFILE

University degree in a related field.

3 to 5 years of experience in data analysis, business intelligence, or CRM management.
If the candidate does not have equivalent experience, they must be able to demonstrate
exceptional academic results.

Experience in the Blackbaud ecosystem (RE NXT, FE NXT, Luminate Online,
TeamRaiser, JustGiving, etc.) is a strong advantage, but may be offset by relevant
experience.

Interest in the health sector, philanthropy, and societal issues.

Ability to work in a complex IT environment (Foundation + Health Network).

KEY INFORMATION

Regular full-time position (35 hours/week)

Salary: $ 80 000 - $ 95 000

Group retirement plan with employer match

Hybrid work environment

For more information on how the JGH Foundation is creating more tomorrows, consult
our latest Annual Report.

DIVERSITY, EQUITY, INCLUSION AND BELONGING STATEMENT

The JGH Foundation is a proud equal-opportunity employer and we are committed to creating
an inclusive workplace that allows all of our people to reach their full potential. A diverse team
with a genuine passion for our cause is the key to our success and we believe in bringing your
whole self to work. We welcome all qualified candidates to apply. However, only those
applicants selected for an interview will be contacted.

TO APPLY

Please send your CV and cover letter in confidence to recrutement@fondationhgj.org. Only
those selected for an interview will be contacted.
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